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CLEVELAND BRFSS FOOD DATA, 2015 

Question: In the last 12 months, how true is it that you had 

to cut the size or skip meals because there was not 

enough money for food? 

  Often/sometimes true 34.0%   

  Never true 66.0%   

 

 
 

Question: In the last 12 months, how true is it that you 

could not afford to eat balanced meals? 

  
Often/sometimes true 36.4% 

  

  
Never true 63.6% 

  

 
 

 
 

Note: The above tables summarize food data items among 2,187 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2015. A more detailed 

description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  
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CLEVELAND BRFSS FOOD DATA, 2015 

Question: Overall, how satisfied are you with the price of food 

sold in your neighborhood? 

  Very satisfied/satisfied 60.1%   

  Very dissatisfied/ dissatisfied 39.9%   

 

 
 

Question: How satisfied are you with the availability of food 

in your neighborhood? 

  Very satisfied/satisfied 85.1%   

  Very dissatisfied/ dissatisfied 14.9%   

 

 
 

Note: The above tables summarize food data items among 2,187 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2015. A more detailed 

description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx. 
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CLEVELAND BRFSS FOOD DATA, 2015 

Question: How satisfied are you with the overall quality of 

food sold in your neighborhood? 

  Very satisfied/satisfied 83.1%   

  Very dissatisfied/ dissatisfied 16.9%   

 

 
 

Question: There is plenty of opportunity to purchase fresh, 

healthy food in my neighborhood 

  Strongly agree/agree 68.9%   

  Neither agree nor disagree 7.4%   

  Strongly disagree/disagree 23.7%   

 

 
 

Note: The above tables summarize food data items among 2,187 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2015. A more detailed 

description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  
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CLEVELAND BRFSS FOOD DATA, 2015 

Question: During the summer and fall, and how often do you buy 

food at a farmers market or produce stand? 

  At least once weekly 18.4%   

  1 or 2x month 29.9%   

  Few times a year 16.4%   

  Never 35.3%   

 

 
 

Question: How often do you buy food at a restaurant, fast food,  

or carryout?  

  At least once weekly 49.3%   

  1 or 2x month 32.1%   

  Few times a year 11.2%   

  Never 7.4%   

 

 
 

Note: The above tables summarize food data items among 2,187 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2015. A more detailed 

description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  
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CLEVELAND BRFSS FOOD DATA, 2015 

Question: In a typical month, where do you get most of your food? 

  
Corner/ convenience store 1.8% 

  

  
Supermarket/ grocery store 91.1% 

  

  Restaurant, fast food 1.5%   

  Warehouse store 3.6%   

  FM/ produce stand 2.1%   

 

 
 

Question: How do you get there most often? 

  Walking 9.4%   

  Bus 4.1%   

  My own car 63.1%   

  Get free ride 16.5%   

  Pay someone 4.5%   

  Other 2.4%   

 

 
 

Note: The above tables summarize food data items among 2,187 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2015. A more detailed 

description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  
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CLEVELAND BRFSS FOOD DATA, 2015 

Question: Where is this place located? 

  
Within a few blocks of home 23.9% 

  

  
Within 1/2 mile of home 14.7% 

  

  1/2-1 mile of home 18.2%   

  
A mile or more from home 43.2% 

  

 

 
 

Question: Is there a second place where you get most 

of your food? 

  Corner/ convenience store 9.2%   

  Supermarket/ grocery store 6.4%   

  Restaurant, fast food 5.6%   

  Warehouse store 12.3%   

  FM/ produce stand 8.8%   

  No 2nd place 57.7%   

 

 
 

Note: The above tables summarize food data items among 2,187 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2015. A more detailed 

description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.    
 

 

 
The publication report is a product of a Health Promotion and Disease Prevention Research Center supported by Cooperative Agreement Number 1U48DP005030 from the Centers for Disease Control and Prevention. 

The findings and conclusions in this report are those of the author(s) and do not necessarily represent the official position of the Centers for Disease Control and Prevention.  
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