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CLEVELAND BRFSS LOCAL FOOD DATA TABLE, 2005 - 2015 

Cleveland 

  2005 2006 2007 2008 2009 2015 

Food Shopping Patterns – Farmers’ Market 

Buy food at farmers' 

market or produce stand 

at least once a week 

-- -- -- 
14.5% 

[12.0 – 17.0] 

12.5% 

[9.9 – 15.1] 

18.4% 

[16.2 – 20.7] 

Buy food at farmers' 

market or produce stand 

at least once a month 

-- -- -- 
26.2% 

[23.1 – 29.2] 

25.5% 

[22.3 – 28.7] 

29.9% 

[27.3 – 32.5] 

Buy food at farmers' 

market or produce stand 

a few times a year 

-- -- -- 
23.0% 

[20.0 – 26.0] 

23.6% 

[20.4 – 26.8] 

16.4% 

[14.4 – 18.4] 

Never buy food at 

farmers' market or 

produce Stand  

-- -- -- 
36.3% 

[32.7 – 39.9] 

38.4% 

[34.5 – 42.3] 

35.3% 

[32.5 – 38.0] 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

Note: The above table summarizes food data among 4,581 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2008-

2015. A more detailed description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  
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CLEVELAND BRFSS LOCAL FOOD DATA TABLE, 2005 - 2015 

Cleveland 

 2005 2006 2007 2008 2009 2015 

Food Shopping Patterns – Restaurant, Fast Food and Carry-out 

Buy food at a restaurant, fast 

food, or for carryout at least 

once a week 

-- -- -- 
51.9% 

[48.2 – 55.5] 

46.0% 

[42.1 – 49.9 

49.4% 

[46.5 – 52.2] 

Buy food at a restaurant, fast 

food, or for carryout at least 

once a month 

-- -- -- 
30.7% 

[27.4 – 34.0] 

37.3% 

[33.5 – 41.0] 

32.1% 

[29.5 – 34.6] 

Buy food at a restaurant, fast 

food, or for carryout a few times 

a year 

-- -- -- 
9.4% 

[7.2 – 11.7] 

8.8% 

[6.9 – 10.8] 

11.2% 

[9.5 – 12.8] 

Never buy food at a restaurant, 

fast food, or for carryout at 

least once a week 

-- -- -- 
8.0% 

[6.3 – 9.7] 

7.9% 

[6.2 – 9.6] 

7.4% 

[6.1 – 8.7] 

 

 
 

 

 

 

 

 

 

 

 

 
Note: The above table summarizes food data among 4,581 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2008-

2015. A more detailed description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  
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CLEVELAND BRFSS LOCAL FOOD DATA TABLE, 2005 - 2015 

 

 

 
 

 

 

Note: The above table summarizes food data among 4,581 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2008-

2015. A more detailed description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  

 

Cleveland 

 2005 2006 2007 2008 2009 2015 

Food Shopping Patterns 

Very or Somewhat Easy to 

Get to a Supermarket 
-- -- -- -- 

87.3% 

[84.3 – 90.3] 

87.6% 

[85.9 – 89.4] 

Very or Somewhat Difficult 

to Get to a Supermarket 
-- -- -- -- 

12.7% 

[9.7 – 15.7] 

12.4% 

[10.6 – 14.1] 

Cleveland 

 2005 2006 2007 2008 2009 2015 

Satisfaction with Food in Neighborhood 

Very or somewhat satisfied 

with overall quality of food 

sold in your neighborhood 

-- -- -- 
75.1% 

[71.8 – 78.3] 

77.5% 

[74.2 – 80.7] 

83.1% 

[81.0 – 85.2] 

Very or somewhat 

dissatisfied with overall 

quality of food sold in your 

neighborhood 

-- -- -- 
24.9% 

[21.7 – 28.2] 

22.5% 

[19.3 – 25.8] 

16.9% 

[14.8 – 19.0] 
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Note: The above table summarizes food data among 4,581 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2008-

2015. A more detailed description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  

 

Cleveland 

 2005 2006 2007 2008 2009 2015 

Satisfaction with Food in Your Neighborhood 

Very or somewhat satisfied 

with price of food available 

in your neighborhood 

-- -- -- 
34.4% 

[30.9 – 37.8] 

46.0% 

[42.0 – 49.9] 

60.0% 

[57.3 – 62.8] 

Very or somewhat 

dissatisfied with price of 

food available in your 

neighborhood 

-- -- -- 
65.6% 

[62.2 – 69.1] 

54.0% 
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40.0% 

[37.2 – 42.7] 

34.4%

46.0%

60.0%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

2008 2009 2015

Satisfaction with Price of Food Available in Your Neighborhood, 2008 - 2015

http://www.prchn.org/BRFSSMethodology.aspx


 

2005-2015 BRFSS: Food Data                                                  Prevention Research Center for Healthy Neighborhoods – prchn.org 

 

CLEVELAND BRFSS LOCAL FOOD DATA TABLE, 2005 - 2015 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Note: The above table summarizes food data among 4,581 Cleveland adults 18 and over who completed the Cleveland BRFSS in 2008-

2015. A more detailed description of the methodology is available at our website at http://www.prchn.org/BRFSSMethodology.aspx.  

Cleveland 

 2005 2006 2007 2008 2009 2015 

Food Security 

In the past 12 months, had 

to cut the size of your meals 

or skip meals because not 

enough money for food 

-- -- -- 
29.0% 

[25.6 – 32.5] 

32.9% 

[29.0 – 36.7] 

34.0% 

[31.3 – 36.7] 

In the past 12 months, could 

not afford to eat balanced 

meals 

-- -- -- 
32.2% 

[28.6 – 35.7] 

35.9% 

[32.0 – 39.8] 

36.4% 

[33.7 – 39.2] 
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CLEVELAND BRFSS LOCAL FOOD DATA TABLE, 2005 - 2015 

 

 
Note: The above table summarizes community garden data among 7,330 Cleveland adults 18 and over who completed the Cleveland 

BRFSS in 2006-2015. A more detailed description of the methodology is available at our website at 

http://www.prchn.org/BRFSSMethodology.aspx.  
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Cleveland 

 2005 2006 2007 2008 2009 2015 

Community/Local Resources 

Familiar with 

community 

gardening programs 

in Cleveland 

-- 
15.7% 

[13.3 – 18.2] 

12.7% 

[10.3 – 15.0] 

15.3% 

[13.0 – 17.5] 

17.2% 

[14.6 – 19.8] 

22.9% 
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